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Abstract. The article reveals the role and importance of digital strategy in the market-

oriented activities of enterprises. Digital economy is a socio-economic system in the form of 

electronic, internet, network and virtual economy aimed at increasing the efficiency of production 

of goods and providing services by means of digital data, which is directly related to the 

development of information and communication technologies of economic activity, analysis issues 

are explained. 
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ВОЗМОЖНОСТИ ИСПОЛЬЗОВАНИЯ ЦИФРОВЫХ СТРАТЕГИЙ В 

БИЗНЕСЕ 

Аннотация. В статье раскрываются роль и значение цифровой стратегии в 

рыночно-ориентированной деятельности предприятий. Цифровая экономика – социально-

экономическая система в форме электронной, интернет-, сетевой и виртуальной 

экономики, направленная на повышение эффективности производства товаров и оказания 

услуг посредством цифровых данных, что напрямую связано с развитием информационно-

коммуникационных технологий. хозяйственной деятельности, разъяснены вопросы 

анализа. 
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технологии, инновации, развитие, социальные сети, стратегия потребителей. 

 

The impact of digital technologies is felt both globally and locally. The digital economy is 

a rapidly growing part of the global economy as a combination of new productions. New 

technologies have a transformative effect on some aspects of the activities of well-established 

business entities, which mainly consists of replacing working mechanisms - communication tools 

or industrial machines with digital or digital mechanisms, as well as further modernizing them.  

The growth of the digital economy is related to the growth of a number of markets directly 

related to digital and mobile technologies. At the current stage of technology development and the 

current state of the markets, the digital economy should be considered not as a goal, but as a means 

of increasing the efficiency of economic activity. The modern digital economy offers new business 

models and emphasizes the need to change governance mechanisms to reflect the changing reality. 

Market impact through the use of digital technologies is often created by companies that 

can combine digital technologies and physical resources to improve their performance.  

Choosing one of the appropriate models of digital technology in business, i.e., process, 

network, technological models, allows to specify the work to be done in business enterprises, to 

increase efficiency consistently and through a clearly defined action plan. Therefore, in order to 

implement digital technologies in business in enterprises, the following is suggested: 
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1. Having a team of highly qualified workers with the necessary competence in the work 

process;  

2. Development of a set of methods, techniques and measures that allow for the most 

effective combination with innovative work tools and objects, taking into account the current 

conditions and time;  

3. Based on the need to increase the pace of digitalization of production, it is necessary to 

establish active cooperation with interested organizations and enterprises, specialized higher 

education institutions, vocational schools. 

 The effectiveness of using digital technologies in the digital economy and business shows 

that it is developing simultaneously in a wide range of areas and is usually not built by a limited 

number of companies, even if they are given special powers and resources. Therefore, the main 

role of the use of digital technologies in the digital economy and business should be occupied by 

private businesses with a strong entrepreneurial and innovative approach, and the state should deal 

with creating infrastructure and conditions for private initiative. 

 Digital strategy is a form of strategic management and business approach to the 

development of digital technologies.   

A digital strategy as part of a business strategy is only effective if it is relevant to the overall 

corporate strategy. 

A sound digital strategy, like a traditional business strategy, focuses on making and 

executing the right investment decisions to maximize competitive advantage, growth, profits and 

business value. 

Today, any company needs to take advantage of digital technologies by developing a digital 

strategy.   Such a strategy should consist of a combination of information, digital technologies and 

physical resources that will allow to increase human efficiency.  Failure to do so will reduce the 

company's competitiveness. For example, digital companies in the US are leading traditional 

companies in terms of products, services, business model innovation and revenue growth. 

Although digital strategy and corporate strategy are still at the center of discussions, we 

believe that a company's digital strategy should become the core of its corporate strategy.  

A digital strategy can work, at least when it is combined with a corporate strategy. 

In short, a digital strategy for companies is not an alternative choice, but a requirement for 

any company that wants to be competitive in its market. 

What is the relationship between generic and digital strategies?  

Digital strategies can be divided into digitalization and digital transformation: 

• digitization strategy is a functional strategy because it affects the change of individual 

processes; 

• digital transformation strategy is a corporate strategy, because it is generally related to 

the change of business, the formation of a new business model. 

 

         REFERENCES 

1. Ait Yassine, Fatima. (2023). The Effect of Digital Marketing Strategy on Customer and 

Organizational Outcomes.  Marketing and Management of Innovations.  13. 45-54. 

10.21272/mm.2022.4-05. 



ISSN: 

2181-3906 

2024 

                                                                    International scientific journal 

                                      «MODERN SCIENCE АND RESEARCH» 
                                                         VOLUME 3 / ISSUE 6 / UIF:8.2 / MODERNSCIENCE.UZ 

 

 

      216 

 

2. Yulianti, Sri & Ismaya, Sakti & Indrajaya, Titus & Sova, Maya & Rosmiati, Eros. (2023).  

Empowerment Digital Marketing Strategy One Time Entrepreneur Micro Application Social 

Media in the Village Mekar Jaya, District Sukmajaya, Depok City. East Asian Journal of 

Multidisciplinary Research. 2. 393-416. 10.55927/eajmr.v2i1.2744. 

3. Mulyani, Oktavia & Hermina, Nurul. (2023). The Influence of Digital Marketing and Brand 

Awareness on Increasing Brand Image and its Impact on Purchasing Decisions. Prisma 

Sains: Journal Pengkajian Ilmu dan Pembelajaran Matematika dan IPA IKIP Mataram.  

4. 132. 10.33394/j-ps.v11i1.6594.4. Kayumovich K. O. Digital marketing strategy and tourism 

//Proceeding of The ICECRS. – 2020. – T. 4. Khurramov O. K., Saidova F. K. Social media-

marketing-a powerful tool for tourism industry //European science. - 2019. - No.  

5. Muratovich, M. R., Ollokulovich, X. I., & Karaboev, A. A. (2023). Military Pedagogical 

Science: Problems And Solutions. Texas Journal of Multidisciplinary Studies, 16, 20-22. 

6. – P. 496. Merdiani, Wentri & Suhardi, Mulyadi. (2023). Digital Marketing: The Role of The 

Web Site on Consumer's Purchase Decision (Survey on Consumers of the "Tokopedia" 

Online Shop in Indonesia). Journal Administrare. 

 

 


