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Abstract. This study examines how Uzbekistan can adopt global smart tourism practices to 

create innovative, sustainable, and data-driven destinations in Central Asia. Using a comparative 

qualitative approach, the research examines three leading international smart destinations—

Barcelona, Singapore, and Dubai—to identify lessons relevant to Uzbekistan’s tourism 

transformation under the “Digital Uzbekistan 2030” strategy. Data were collected from official 

reports, international databases, and government portals such as UNWTO, OECD, and Smart 

Dubai, focusing on technology use, governance models, sustainability, and visitor experience 

(UNWTO, 2023; OECD, 2024). The findings reveal that successful smart destinations rely on 

integrated digital infrastructure, cross-sector collaboration, and community participation. 

Uzbekistan has made progress with initiatives such as e-visas, digital tourism platforms, and 

heritage conservation projects but still faces challenges in infrastructure development, data 

integration, and digital literacy (State Committee for Tourism, 2024). The study recommends 

developing a national smart tourism strategy, expanding digital connectivity in rural areas, and 

adopting sustainable innovation models inspired by global best practices. This research 

contributes by adapting international smart destination frameworks to the Central Asian context 

and offering practical strategies that support Uzbekistan’s goal of becoming a regional leader in 

smart and sustainable tourism. 

Keywords: Smart tourism; Digital transformation; Sustainable destination development; 

Uzbekistan tourism; Smart cities; Innovation in tourism; Central Asia; Comparative analysis; 

Governance and technology; Global best practices. 

УМНЫЕ ТУРИСТИЧЕСКИЕ НАПРАВЛЕНИЯ В ЦЕНТРАЛЬНОЙ АЗИИ: УРОКИ, 

КОТОРЫЕ УЗБЕКИСТАН МОЖЕТ ИЗВЛЕЧЬ ИЗ ГЛОБАЛЬНЫХ МОДЕЛЕЙ. 

Аннотация. В данном исследовании рассматривается, как Узбекистан может 

применять глобальные практики смарт-туризма для создания инновационных, устойчивых 

и основанных на данных туристических направлений в Центральной Азии. Используя 

сравнительный качественный метод, исследование анализирует три ведущих 

международных стран имеющих смарт-направления — Барселону, Сингапур и Дубай — 

чтобы выявить уроки, актуальные для трансформации туризма Узбекистана в рамках 

стратегии «Цифровой Узбекистан 2030». Данные были собраны из официальных отчетов, 

международных баз данных и правительственных порталов, таких как UNWTO, OECD и 

Smart Dubai, с акцентом на использование технологий, модели управления, устойчивость и 

впечатления посетителей (UNWTO, 2023; OECD, 2024). Результаты показывают, что 

успешные смарт-направления опираются на интегрированную цифровую инфраструктуру, 

межсекторное сотрудничество и участие местных сообществ. Узбекистан уже достиг 

прогресса в таких инициативах, как электронные визы, цифровые туристические 

платформы и проекты по сохранению культурного наследия, однако все еще сталкивается 
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с проблемами развития инфраструктуры, интеграции данных и цифровой грамотности 

(Госкозкомтуризма, 2024). Исследование рекомендует разработать национальную 

стратегию смарт-туризма, расширить цифровую связь в сельских районах и внедрять 

модели устойчивых инноваций, основанные на глобальных передовых практиках. Работа 

вносит вклад в адаптацию международных моделей смарт-направлений к центрально 

азиатскому контексту и предлагает практические стратегии, поддерживающие цель 

Узбекистана стать региональным лидером в области умного и устойчивого туризма. 

Ключевые слова: Смарт-туризм; Цифровая трансформация; Устойчивое развитие 

туристических направлений; Туризм Узбекистана; Умные города; Инновации в туризме; 

Центральная Азия; Сравнительный анализ; Управление и технологии; Глобальные лучшие 

практики. 

MARKAZIY OSIYODAGI AQLLI TURISTIK YO‘NALISHLAR: O‘ZBEKISTON 

GLOBAL MODELLARDAN OLISHI MUMKIN BO‘LGAN SABOQLAR 

Annotatsiya. Mazkur tadqiqot O‘zbekistonning global smart-turizm amaliyotni qabul 

qilishi orqali Markaziy Osiyoda innovatsion, barqaror va raqamli ma’lumotlarga asoslangan 

turistik yo‘nalishlarni rivojlantirish imkoniyatlarini o‘rganadi. Sifat yondashuv asosida tadqiqot 

uch yetakchi smart-manzillarni — Barselona, Singapur va Dubayni — tahlil qilib, “Raqamli 

O‘zbekiston – 2030” strategiyasi doirasida O‘zbekiston turizm transformatsiyasi uchun muhim 

bo‘lgan tajribalar tahlil qilinadi. Ma’lumotlar UNWTO, OECD va Smart Dubai rasmiy 

hisobotlari, xalqaro ma’lumotlar bazasi va hukumat portallaridan to‘planib, texnologiyalardan 

foydalanish, boshqaruv modellari, barqarorlik va turistlar tajribasi tadqiq qilindi (UNWTO, 

2023; OECD, 2024). Natijalar muvaffaqiyatli smart-destinatsiyalar integratsiyalashgan raqamli 

infratuzilma, sohalararo hamkorlik va jamoatchilik ishtirokini ko’rsatdi. O‘zbekiston e-viza, 

raqamli turizm platformalari va madaniy merosni saqlash loyihalari kabi tashabbuslarda 

yutuqlarga erishgan bo‘lsa-da, infratuzilma holati, ma’lumotlar integratsiyasi va raqamli 

savodxonlik bo‘yicha masalalarda kamchiliklar kuzatiladi (Turizm qo‘mitasi, 2024). Tadqiqot 

natijasiga ko’ra, milliy smart-turizm strategiyasini ishlab chiqish, qishloq hududlarida raqamli 

ulanishni kengaytirish va global ilg‘or tajribalar asosida barqaror innovatsion modellardan 

foydalanish maqsadga muvofiqdir. Mazkur maqola Markaziy Osiyo sharoitiga moslashtirilgan 

xalqaro smart-manzil modellari rivojiga hissa qo‘shish maqsadida O‘zbekistonning aqlli va 

barqaror turizm bo‘yicha mintaqaviy yetakchisiga aylanish bo’yicha amaliy strategiyalarni 

taqdim etadi. 

Kalit so‘zlar: Smart-turizm; Raqamli transformatsiya; Barqaror turistik rivojlanish; 

O‘zbekiston turizmi; Aqlli shaharlar; Turizmda innovatsiyalar; Markaziy Osiyo; Taqqoslovchi 

tahlil; Boshqaruv va texnologiyalar; Global ilg‘or tajribalar. 

 

Introduction 

Tourism is entering a new era shaped by digital technologies, innovation, and data-driven 

decision-making. Around the world, destinations are transforming into smart destinations—places 

that combine technology, sustainability, and inclusivity to enhance visitor experiences and 

improve residents’ quality of life. According to the United Nations World Tourism Organization 

(UNWTO, 2023), smart destinations integrate digital platforms, open-data systems, and 
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participatory governance to create more efficient and sustainable tourism ecosystems. In this 

context, the use of artificial intelligence, data analytics, and mobile applications is redefining how 

tourists plan, experience, and interact with destinations (Gretzel, Sigala, Xiang, & Koo, 2015). 

In Central Asia, the Republic of Uzbekistan is steadily moving toward this transformation.  

Supported by national initiatives such as Digital Uzbekistan 2030 and the State Committee 

for Tourism Development (State Committee for Tourism, 2024), the country aims to build a 

competitive, innovative tourism sector. In 2024, Uzbekistan welcomed approximately 8.2 million 

foreign tourists (State Committee for Tourism, 2024), showing a strong recovery and growing 

international interest in its heritage and culture. Smart tourism measures such as electronic visa 

systems, QR-coded information boards, and mobile guide applications have already been launched 

in major cultural cities like Samarkand and Bukhara (State Committee for Tourism, 2024). 

However, compared with leading smart destinations such as Barcelona, Singapore, and 

Dubai, Uzbekistan’s development remains at an early stage. While the country has made progress 

in promoting digital services and online accessibility, challenges still exist in areas like data 

integration, infrastructure development, and coordination between the tourism and technology 

sectors (OECD, 2024). These gaps highlight the need for a comprehensive approach that connects 

global experience with local priorities. 

The growing international trend toward smart tourism provides valuable lessons for 

Uzbekistan’s development. By examining successful global models, the country can learn how to 

strengthen innovation, sustainability, and digital readiness across its tourism industry. Drawing on 

insights from leading destinations, this study explores how Uzbekistan can adapt and apply global 

practices to create a more efficient, inclusive, and competitive tourism system that aligns with 

both its cultural identity and technological ambitions. 

2. Literature Review 

Research on “smart tourism destinations” (STDs) has expanded significantly only in the 

last decade. For example, a bibliometric study found that the first articles on STDs appeared from 

about 2013 onwards, with Spain leading in the production of related research (Gretzel, Sigala, 

Xiang, & Koo, 2015; Mariani, Borghi, & Cappa, 2019). The term often overlaps with “smart 

cities,” but scholars argue that STDs specifically adapt smart city technologies and governance to 

improve tourism experiences, resource management, and stakeholder engagement (Boes, Buhalis, 

& Inversini, 2015). However, definitions remain inconsistent: some focus purely on technology, 

while others emphasize sustainability or visitor experience (Li, Pan, & Law, 2018). 

Research on Smart Tourism Destinations (STDs) shows that most studies focus on four 

main areas: technology, governance, sustainability, and visitor experience (Buhalis & 

Amaranggana, 2015).  Cities are increasingly using tools like IoT sensors, mobile apps, big data, 

and AI. These technologies help track tourist flows, manage resources more efficiently, and create 

more personalised travel experiences (Gretzel et al., 2015).  Successful smart destinations depend 

on cooperation. This means governments, tourism boards, local communities, and private 

companies must work together to plan and manage tourism (Boes et al., 2015). 

 Recent studies show a growing focus on sustainability. Researchers view smart tourism through 

economic, environmental, and social perspectives to ensure long-term, responsible tourism 

development (Li et al., 2018).  Experts agree that technology should not just be added for show. 
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Instead, smart tourism should genuinely improve the visitor experience—making travel 

more accessible, more personalised, and more comfortable for all types of tourists (Buhalis & 

Amaranggana, 2015). 

While there is a strong body of work on STDs in advanced economies, literature 

addressing developing countries or transitional tourism contexts is comparatively limited. Reviews 

on smart city governance in developing countries identify infrastructure, institutional, human 

capital and regulatory challenges as barriers. In Asia, systematic reviews of STDs find that 

technology adoption is increasing but unevenly distributed, and the link between smart tourism 

and sustainable development remains underexplored. These findings are relevant for Central Asian 

destinations, where contextual factors such as heritage management, regional equity, and 

emerging digital ecosystems play a significant role. 

Existing literature reveals three main gaps including a lack of consensus on how to define 

and measure “smartness” in tourism destinations, limited empirical work on the adaptation of 

smart tourism models to heritage-rich or less-digitized destinations and minimal focus on how 

smart tourism strategies integrate with national digital agendas in countries with rapidly evolving 

tourism sectors. 

For Uzbekistan, these gaps imply that there is a need to examine how global models can be 

contextualized to local tourism policy, infrastructures, and cultural heritage. The literature 

supports the notion that merely adopting technology is insufficient — sustained success depends 

on governance, capacity building and alignment with local conditions. 

3. Methodology 

This study employs a comparative qualitative research approach to examine global smart 

destination models and identify applicable lessons for Uzbekistan’s tourism development. The 

purpose is to analyze how innovative technologies, governance frameworks, and sustainability 

practices from successful destinations can support the creation of smart, sustainable, and inclusive 

tourism ecosystems in Central Asia. 

By focusing on descriptive and analytical methods, this research emphasizes understanding 

context and transferability, rather than measuring quantitative outcomes. This method is 

particularly appropriate when exploring complex systems like tourism development, where social, 

technological, and environmental factors interact dynamically. 

The research follows a comparative case study design, analyzing three internationally 

recognized smart destinations — Barcelona (Spain), Singapore, and Dubai (United Arab Emirates) 

— and comparing them with Uzbekistan’s emerging tourism sector. 

These destinations were selected based on several criteria like innovation leadership where 

they have received international recognition for applying smart technologies in tourism 

management. Another one is data availability, they provide accessible, detailed reports and open 

data on tourism performance and digital policies or relevance to Uzbekistan. Here each case 

represents a model that aligns with Uzbekistan’s development priorities — sustainability 

(Barcelona), digital governance (Singapore), and rapid modernization (Dubai). 

The comparison highlights best practices and adaptable strategies, examining how local 

conditions in Uzbekistan can influence their implementation. 
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Figure 1. Key Social Indicators in Uzbekistan (WVS Wave 7) and Their Relevance for 

Smart Tourism Development 

Source: World Value Survey 7 

This study is based only on secondary data collected from trustworthy and recent sources.  

Key materials include reports from UNWTO (2023) and OECD (2024), official smart 

tourism platforms from Singapore and Dubai, and Barcelona’s digital tourism strategy (2022–

2026). National information was taken from the State Committee for Tourism of Uzbekistan.  

Additional insights came from academic journals on tourism and international databases 

such as the World Bank, Statista, UN Data, and OECD iLibrary. 

Data collected includes quantitative statistics (tourism arrivals, digital readiness indices, 

infrastructure investments) and qualitative insights (policy goals, innovation outcomes, 

governance structures). 

The comparative analysis focused on four key dimensions. Digital Infrastructure and Smart 

Technology – adoption of ICT, big data, AI, and smart applications. Sustainability and Resource 

Management – balance between tourism growth and environmental protection. Governance and 

Stakeholder Collaboration – how governments, businesses, and communities cooperate. Visitor 

Experience and Service Innovation – how digital tools enhance accessibility, personalization, and 

inclusivity. 

Information was categorized and compared using a matrix model, identifying common 

patterns, innovative practices, and lessons adaptable to Uzbekistan’s context. 

The results were then synthesized to propose a framework for developing “Smart 

Destinations in Central Asia,” emphasizing realistic strategies rather than idealized models. 

4. Results and Discussion 

The analysis of global smart destination models reveals that successful transformation 

depends on three interconnected pillars — technology-driven innovation, sustainable management, 

and participatory governance.  

Indicator (WVS Wave7) Uzbekistan (%) Relevance for Smart Tourism 

People using the internet 

daily 

61% Shows readiness for digital apps, QR 

systems, and e-services 

Trust in science & 

technology 

72% Indicates public willingness to accept 

smart systems 

Support for government 

digital services 

68% Important for e-visas, e-governance, and 

online ticketing 

Openness to innovation & 

modernization 

64% Predicts acceptance of smart mobility and 

tourism technologies 

Importance of cultural 

heritage 

88% Supports sustainable and heritage-

focused tourism policies 

Trust in government 

institutions 

52% Influences acceptance of centralized 

smart management systems 

Preference for environmental 

protection 

59% Aligns with sustainable tourism strategies 

similar to Barcelona 
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While each model (Barcelona, Singapore, and Dubai) applies these principles differently, 

all demonstrate the value of aligning digital transformation with long-term tourism and 

community goals. Uzbekistan, positioned at the crossroads of Central Asia, shows growing 

potential to adapt these strategies to its national tourism development framework. 

4.1 Barcelona: Smart Tourism Through Sustainability and Citizen Engagement 

Barcelona is considered one of the earliest and most comprehensive examples of a smart 

destination. The city integrates ICT tools, data analytics, and urban planning to manage visitor 

flows, improve residents’ quality of life, and protect cultural assets. Through its Barcelona Smart 

City Strategy (2022–2026), the municipality introduced open data platforms that track tourist 

density in real time and support evidence-based policy decisions. 

Barcelona's main success lies in its balance between tourism and sustainability. Instead of 

focusing purely on attracting more visitors, the city prioritizes responsible tourism by regulating 

short-term rentals, promoting off-season travel, and strengthening community participation. These 

practices demonstrate how digital transformation can be people-centered — an approach that 

Uzbekistan could adopt to ensure that technology supports both heritage preservation and local 

wellbeing. (Ajuntament de Barcelona. (2022). Barcelona Smart City Strategy 2022–2026) 

4.2 Singapore: Digital Governance and Service Innovation 

Singapore represents a model of data-driven and efficiency-oriented tourism management.  

Its Smart Nation initiative, launched in 2014, has transformed the tourism sector through 

automation, artificial intelligence, and integrated service systems. The Singapore Tourism 

Analytics Network collects and analyzes visitor data to improve marketing, while AI-powered 

chatbots assist tourists in multiple languages. The city’s digital identity system also allows 

seamless access to transport, attractions, and accommodation. 

Unlike Barcelona’s community-focused model, Singapore emphasizes efficiency, 

integration, and predictive planning. The country’s success illustrates the power of government 

coordination and long-term digital investment. For Uzbekistan, this case suggests the importance 

of centralized data systems, transparent e-governance, and smart infrastructure in cities such as 

Samarkand or Tashkent — helping the tourism industry shift from manual management to smart 

coordination. (Smart Nation Singapore 2018). Smart Nation Initiative: Transforming Singapore 

Through Technology.  

4.3 Dubai: Branding Innovation and AI-Enhanced Experience 

Dubai offers another perspective — that of a globally branded smart destination. Through 

the Smart Dubai Strategy and Dubai Tourism Vision 2025, the city invests heavily in AI 

applications, blockchain, and smart mobility. Visitors can use integrated mobile apps for planning, 

navigation, and digital payments across the entire city. Moreover, Dubai promotes itself as a 

testbed for emerging technologies, attracting startups and tech investors into the tourism 

ecosystem. 

What makes Dubai particularly relevant for Uzbekistan is its combination of rapid 

modernization and strong cultural identity. Like Uzbekistan, Dubai developed from a heritage-

centered tourism model to a modern, innovation-led destination. The country’s approach to public-

private partnerships, digital branding, and smart infrastructure investment offers a valuable 

roadmap for modernizing Uzbekistan’s Silk Road tourism. 
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4.4 Uzbekistan’s Current Stage of Smart Tourism Development 

Uzbekistan has made notable progress toward digital tourism transformation, though it 

remains in the early stages compared to the above models. The government’s “Digital Uzbekistan 

2030” program emphasizes expanding broadband access, promoting e-governance, and 

digitalizing services, including tourism. The introduction of e-visas, QR-coded tourist information, 

and mobile guide apps in Samarkand, Bukhara, and Khiva marks a tangible step toward smart 

destination development. 

However, several important challenges still remain. There is limited data integration 

between national and regional tourism agencies, which makes coordination difficult. Smaller cities 

and rural tourism areas continue to face infrastructure gaps, slowing down digital development. In 

addition, many tourism service providers still have low levels of digital literacy, reducing the 

effective use of new technologies. The private sector is also not yet fully involved in technology-

based innovation, which limits the overall pace of smart tourism transformation. 

Addressing these issues requires cross-sector collaboration and capacity building, ensuring 

that tourism workers, local communities, and policymakers are aligned in the smart transition. 

4.5 Comparative Discussion and Lessons for Uzbekistan 

From the three international models, several lessons emerge for Uzbekistan: 

Barcelona’s Lesson – “Smart Human-Centered Planning”: 

Digital tools should not replace human experience but rather enhance it. Uzbekistan can 

replicate this by promoting sustainable visitor management systems that protect heritage cities 

while improving tourist comfort. 

Singapore’s Lesson – “Smart Governance and Data Integration”: 

Strong government coordination and open data platforms are critical for efficient tourism 

policy. A unified “Smart Tourism Portal” could centralize real-time data on arrivals, bookings, 

and attractions in Uzbekistan. 

Dubai’s Lesson – “Smart Branding and Experience Design”: 

Investment in innovation and global branding can transform perception. Uzbekistan could 

create its own “Smart Silk Road Experience”, integrating heritage, hospitality, and digital 

storytelling through VR/AR and smart signage. 

Adapting these lessons requires recognizing Uzbekistan’s unique context — a nation rich 

in cultural heritage, with growing digital potential but limited infrastructure. By prioritizing digital 

literacy, stakeholder collaboration, and public-private partnerships, Uzbekistan can evolve into a 

regional leader in smart tourism within Central Asia. 

Table 1. Comparative analysis of smart tourism development in Barcelona, Singapore, 

Dubai and Uzbekistan. 

Dimension Barcelona Singapore Dubai Uzbekistan 

Technology & 

Digital 

Infrastructure 

IoT sensors, 

real-time tourist 

density tracking, 

mobile apps, 

open data 

Integrated data 

analytics, AI, 

Smart Nation 

apps, digital ID 

for tourists 

AI, blockchain, 

smart mobility 

apps, digital 

payments 

integration 

E-visas, QR-

coded info 

boards, mobile 

guide apps; 

limited rural 
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Dimension Barcelona Singapore Dubai Uzbekistan 

platforms digital 

infrastructure 

Governance & 

Stakeholder 

Collaboration 
Participatory 

governance with 

citizens, tourism 

boards, private 

sector 

Centralized 

government 

coordination, 

predictive 

planning, data 

sharing 

Strong public-

private 

partnerships, 

innovation-

driven policy 

Emerging 

coordination 

among national 

and regional 

tourism 

agencies; limited 

private sector 

involvement 

Sustainability 

& Resource 

Management 

Regulates short-

term rentals, off-

season 

promotion, 

community 

engagement 

Focus on 

efficiency and 

resource 

management; 

sustainable 

tourism metrics 

under 

development 

Smart city 

planning with 

some 

sustainability 

measures; rapid 

growth can 

pressure 

resources 

Heritage 

conservation 

projects, 

sustainable 

tourism not fully 

integrated; 

infrastructure 

gaps remain 

Visitor 

Experience & 

Service 

Innovation 

Personalized 

apps, 

accessibility 

initiatives, 

citizen-centered 

approach 

AI chatbots, 

multi-language 

support, 

seamless travel 

experience 

VR/AR(Virtual 

Reality/Augment

ed Reality), 

branded smart 

experiences, 

mobile planning 

and payments. 

Digital guides, 

QR information; 

limited 

personalization 

and accessibility 

services 

 

Source: Author’s assessment of the countries’ smart tourism strategies. 

Table 1 summarizes key differences and similarities across the four destinations, 

highlighting areas where Uzbekistan can learn from international best practices. 

Compiled by the author drawing on information from the Barcelona Smart City Strategy 

(2022–2026), Singapore Smart Nation Programme reports (2019–2023), Dubai Smart City 

initiatives (2018–2024), and Uzbekistan’s “Digital Uzbekistan 2030” strategy. 

The comparison indicates that global smart destinations (Barcelona, Singapore, Dubai) 

have already established integrated digital ecosystems supported by strong governance and 

advanced technological infrastructure. These cities demonstrate mature models where data-driven 

decision-making, sustainability planning, and visitor-centric innovation are fully embedded into 

destination management. In contrast, Uzbekistan remains at an early stage of digital 

transformation: although significant progress has been made in e-visas, QR-coded information, 

and heritage conservation tools, gaps persist in rural digital infrastructure, cross-agency 

coordination, and personalization of visitor services.  
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The findings suggest that Uzbekistan can accelerate development by adopting stronger 

public-private collaboration, expanding nationwide data platforms, and integrating sustainability 

metrics into tourism planning. 

4.6 Summary of Findings 

The study demonstrates that smart tourism is not just about technology — it’s a balanced 

model combining innovation, inclusivity, and sustainable governance. 

While global leaders like Barcelona, Singapore, and Dubai provide different blueprints, 

Uzbekistan’s development pathway must remain context-specific. The future of Uzbekistan’s 

tourism lies in blending digital transformation with its cultural authenticity, ensuring that smart 

tourism enhances, rather than replaces, the human dimension of travel. 

5. Conclusion and Recommendations 

The transformation of Uzbekistan into a smart tourism destination represents both a 

challenge and an opportunity. As shown through global models such as Barcelona, Singapore, and 

Dubai, the foundation of a successful smart destination lies in digital innovation, integrated 

management systems, and collaboration among government, business, and citizens. These 

examples demonstrate how technology can enhance visitor experiences, promote sustainability, 

and strengthen competitiveness. 

Uzbekistan has already taken important steps through initiatives such as the “Digital 

Uzbekistan 2030” strategy, e-visa services, and the modernization of cultural heritage sites.  

However, the country still faces significant challenges, including limited digital 

infrastructure in rural regions, insufficient intersectoral data exchange, and the need to improve 

digital literacy among tourism professionals and local communities. 

To move forward, Uzbekistan should develop a national smart tourism framework that 

aligns with global best practices while reflecting local needs and resources, enhance digital 

infrastructure and connectivity across all regions, especially in remote areas with high tourism 

potential, encourage public–private partnerships to finance innovation, data management, and 

sustainable projects, invest in education and digital skills training for tourism workers, local 

communities, and entrepreneurs, implement sustainability standards to protect cultural and natural 

heritage while supporting inclusive economic growth.By adopting these strategies, Uzbekistan can 

position itself as a regional leader in smart and sustainable tourism, fostering innovation-driven 

growth and enhancing the country’s image on the global stage. The study’s contribution lies in 

adapting international smart destination frameworks to the Central Asian context and offering 

practical, evidence-based recommendations to guide policy and future research. 
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